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KAWO Case Study of a Global Beauty Brand
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How a Global Beauty Brand Boosted Their
Social Media Strategy with KAWO
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Global Beauty Brand Background Overview

Global Beauty Brand's Challenges
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THE RS IR 5 S > — SR ZE N A ST iEis sk . K0 REeE The COVID-19 pandemic has resulted in a reductlon in consumers’ willingness to
° o ’ i ) T spend, particularly for non-essential items such as luxury cosmetics.
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A complex organizational structure with multiple third-parties involved resulted in
As a luxury beauty product line, this global beauty brand has become one of the most inefficient operation of social media.
successful premium cosmetic brands in the world. In recent years, the scale of the
beauty industry has grown constantly, and companies have paid more and more 3. EAZINMIZIREFR, ERERENMEFTROEEL M L ZoRENIE
attention to online marketing and brand promotion. The global beauty brand has a REME, BHmEEATER.
carefully crafted brand voice and target customer group, utilizing big data analysis to In a fiercely competitive environment, the global beauty brand needs to fully integrate

, , , , offline and online channels and collaborations to promote their brand.
formulate their marketing strategies across various platforms.
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The performance and effectiveness of multiple social media platforms need to be
further measured and compared, with clear goals set based on effective data analysis.
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How Global Beauty Brand Boosted their Social Media Strategy with KAWO
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Lack Historical Data Analysis
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The marketing team doesn't have access to their

social media channels' historical data, preventing
them from comparing their current and previous
performance.
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The team is able to collect their historical data and
compare performances across date ranges.
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Behind Industry Trends
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The marketing team found itself lagging behind

when it came to trending content or topics,
impacting their performance.
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Get inspired by competitors in cosmetics, and

improve brand’'s performance on social media.

Global Beauty Brand Case Study
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No Content Insights
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The marketing team has difficulty measuring their
social media performance and understanding what
content connects the best with their audience.

BliIEfE RAEX KAWO SOLUTION
mh2 {ERARHENTE LR, BIERSHBE.,

The team acquires deep data analysis of their
social media by KAWO's tagging insights, easily
reviewing how their content is performing.
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Historical Data Access , . S T - T p—
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Instead of being limited to 372 days of data
from WeChat OA backend, KAWO allows the /‘——*—————————«
beauty brand marketing team to compare

the status of each social media with the
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performance of any previous period. They
can identify their area of improvement and
formulate more reasonable and smart goals. G wirh 91017 S e 1.6
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KAWO helps the global beauty brand
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performances in different dimensions as 3 E #OUCciPetsH S B R AR B BIT.. 5285 12:00 F— . o
well as track high-performing content. By
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industry, among similar audiences, and set VBT
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KAWOQO's Tagging Insights
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By tagging their social media content, the
global beauty brand team is able to
visualize what kind of content and topics
best perform for their audience, thus
adjusting their content strategy,
increasing engagement, and stopping
wasting time creating content with low
ROL.
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Inspiration and Insights
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KAWO's one-stop shop of social media management platform allows the
marketing team to collaborate closely on content planning, editing and release,
and collect market insights through monitoring competitors' performances to
attract more traffic through various social media platform effectively.
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Based on the current market situation for global and local beauty brands, Follow us on WeChat
social media management brings not only the convenience but also content-
driven user growth and internal collaboration efficiency, which will help

increase brand value in the long-term practice and optimization.
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