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Marketing Opportunities
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Awareness
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Purchase
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Main Metrics
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Display Ads
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Feed Ads
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Promoted Content
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Search Ads

KOL/KOC

Influencers
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WeChat Subscription OA WeChat Service OA
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WeChat Mini Programs
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(BRI KRM—IR) (BRI RMENR)
Content pushed in subscriptions feed =~ Content shows up in main “Chats” feed
(Maximum 1 push per day) (Maximum 4 pushes per month)
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Official Websites

SRR S RURMEEZIN
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Algorithmic short video and

live-streaming platform
within WeChat
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TikTok
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“Light apps” integrated and easily
shareable within WeChat
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Mobile Apps
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Email Marketing

REMEERNZEZE, MEARSENMIEXAFPARES
Despite WeChat's penetration across the entire country,
Official Accounts (OA) are more popular in urban areas.
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Tier 1-2 cities focused
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Post 70's to 90's, Tier 1-3 cities

59% 41%

? of

43% 57%

? d
(o20 N o20

Xl

All Industries

o @

21T
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News, Media, Entertainment
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21T

All Industries
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RRENA
“Light apps” intergrated with various
WeChat functions e.g. payments

NBESRENE, BFESHIHTML.
BAOM. DHeflEmasitEs

Posts containing up to 8 long richly formatted (HTML) articles
with images, videos, animation and interactive elements
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Short Videos, Live-Streaming
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Build trust through content marketing,
marketing automation and
customer support
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Attract more followers by sharing Send frequent updates to followers
content within the WeChat ecosystem

and convert through e-commerce
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Deliver seamless 020 experience,
loyalty programs and e-commerce
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confent 1o conversion
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HESARRSD
Diffioult & expensive o grow
followers on WeChat OA
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BRIk S RAR
Can easily reach a wider audience
in the WeChat ecosystem
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More ad formate in Wechat Channels
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Video Views
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Feed ads on Moments are well intergrated with organic feeds, high-qualify content preferred
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Our team spent many many hours researching, writing and designing this cheatsheet. When sharing it, please link back to or mention KAWO.
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Great solution ¢o hefp Sales keep

close contact with w
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The Ultimate China Social Media Marketing Cheatsheet
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1.34T RMB
Dec 2022

NASDAQ: WB
31% PIEEE Alibaba
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Weibo
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dou yin

Douyin
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110 M mau
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Newsfeed, microblogging
social network
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Facebook

HRATSELHITENMEY
BAAEKS
Enterprise WeChat account for team

connect with customers
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Short video, e-commerce
and live-streaming app
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zendesk
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Zendesk
TikTok

Slack

70-00/G, #T—Zef0iRZemimh
Post 70's to 00's,
New Tier 1 and lower tier cities

85~00/5, ——=%kiHih

Post 85's to 00's, Tier 1-3 cities New Tier 1 an
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57% 43%
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All Industries

217
All Industries
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BHREBR. E5. KB, SR
Department Stores, Supermarkets,
Healthcare, Home Decor,
Luxury Brands

BNAFBERXHESORS
(BIREMMS. 2RSHIVER)
Sales-oriented content (including

Channels, OA and MP) for individual
or group chats

BxX. M8,
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Texts & Images, Trending Topics,
Live-Streaming, Short Videos

RO, 518

Short Videos, Live-Streaming
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NEE, FEIRZRNBEER
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Increase brand awareness with
viral short videos and sell via
embedded e-commerce
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PHENSE HEK
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Succese on Douyin is very
dependent on creating
viral confent

NESLNEM, SHLOF)
DYSE RS AR
Share real-time updates, engage in
conversations and participate
in trending topics
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MBESRGEHER.
ERNBRES
Integrate pre-sales, post-sales and
customer support within WeChat
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Comments
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Tmmersive experience and diverce content opportunitie
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What doec thic bar mean?
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HREFIMTF0R 2,

We've completely subjectively ranked
each ad format on how effective it is.
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low

FERES{ENE D
Better to collab with big celebs

HIEFRIR Sources: BNEETE H MR Financial Reports, QuestMoble, WalktheChat, Nanjing Marketing Group

SEHK: 1024
17% B&W Tencent
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2012

09/2023

RN, BEMNEBERRY
Short video,
and live-streaming app

85-00/5, HT—LANREMT

Post 85's to 00's,

RO HEE. BB

Food & Beverage, Local Life, Wedding
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Short Videos, Live-Streaming

BT AMERIETTiR SR BEKOCKANIT. HERE
HWBE, FELRERNBE
FERETHE

Increase brand awareness with

viral short videos and sell via
embedded e-commerce

MEFESHESHBNEMES. ME. A5, IRFAOEIZEIZ_EERISAKI.

The KAWO platform empowers marketing teams to succeed on WeChat, Weibo, Douyin, Kuaishou & Bilibili.

EH Meituan
SEHK: 3690
18% B&M Tencent

NYSE: ZH / SEHK: 2390
12% P& Tencent

PRIVATE
US$300M #&# investment
FIEEE Alibaba. B&ifl Tencent
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INT B D&E 0 O 08 X0 J
xido hong sha bilf bill Zh ho
RED Bilibili Zhihu

NASDAQ: BILI / SEHK: 9626
12% B&MW Tencent
8% PIEEBE Alibaba
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dazhong dianping
Dianping
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User reviews and recommendations
for food, entertainment, things to do,
services and more
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Yelp TBIRE
TripAdvisor

UAESEEHHNE
HIPS
Lifestyle-focused content
sharing platform
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Pinterest

ZWHIREBFES
Question and answer platform
(professional knowledge oriented)

Quora

BURRNERAD ZTF 6
Entertainment-focused video sharing
platform

meE TR

YouTube Twitch

e-commerce
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Teleshopping

Instagram

80/GF190/5, ——Zimkmh
Post 80's and 90's,
Tier 1-2 cities

0f5, —ZLmh

Post 90's, Tier 1-2 cities

90/3000/5, ——=%iimh

Post 90's and 00's, Tier 1-3 cities

49% ‘ll’
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Education, Food & Beverage, Gaming,
Consumer Electronics, Automotive
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! - Post 90's and 00's, Tier 1-3 cities
d lower tier cities

65% 35%
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Dining, Hotels, Retail
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XWIRR. BB, ER.
. B

Culture, Entertainment, Education,
Food, Wellness, Internet

EW. . EFHI.
KB BY. kAT
Beauty, Fashion, Lifestyle,
Home Decor, Pet, Travel
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(ZEBRAMMM)
Ratings and Reviews
(often with photos and videos)

5. 9%, BX. W
Live-Streaming, Q&A,
Texts & Images, Videos

BX. =i, 5%
Texts & Images, Short Videos,
Live-Streaming

KR, E1%

Videos, Live-Streaming
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Publish coupons, manage reputation
and utilize UGC

BERREMIGTUEE
GRS ANE

Advocate brand culture and value
through entertaining content

RIRSIBPER IR

RSB DR
Attract customers to know more about
the brands and products via KOC
reviews and recommendations
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B T VARSI I B REAY BL
Increase credibility through knowledge
sharing and thought leadership
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Great for businesses to

attract local customers and
tourists from other regions
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profecsional Services to
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May'anﬂ of shops are
resellers, not brande

HKOC/KOLsHoR &l
Moct content is

from KOLs/KOCe or UGC

answer technical guectipns
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Video Views
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Comments
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o do store promotion

For local business t
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High
'9h engagement & logalty, Aiy/.—yua//‘)j/ content preferred
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Audience wante authentic recommendations by KOCs

marketing@kawo.com




