


LUXURY GOODS

INDUSTRY OVERVIEW

Asia-Pacific has Become a Key Growth Engine for the
Global Luxury Goods Market — Projected by 2025

$4.447 Trillion  11%

Global Market Size CAGR

Global Luxury Market Size ($ billion) Compound Annual
Growth Rate (CAGR)

2019-2020
-9.5%
=3 2020-2021
oo N +132%
363.7
sop 3254
2826 e g :

2022E-2025E
+11.0%

2019 2020 2021 2022E  2023E  2024E  2025E

* Global luxury market: has grown back and exceeded the pre-covid level as luxury brands
become more inclusive by expanding their products to a broader consumer base and new
sales channels

* The US & EU markets: led the global growth with strong recovery driven by resonant
consumer desire for socialization and consumption in 2022
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Luxury Market Share by Region
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* APAC region: was impacted by the lock down of China in 2022 H1 and prolonged COVID-19

restrictions in H2, and growth rate slowed down, but still has unleashing potential due to
the higher internet penetration, social media exposure and increasing consumption power of
young generations

Source: PWC: Mainland China and Hong Kong Luxury Market Insights
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SOCIAL MEDIA DATA ACCESS

Challenge

Lack of access to
social media data
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O There is limited manpower
to collect a large volume of
competitor's data and
owned social media data.

0 The network backends
typically limit the retrieval
of data to 30 to 90 days.

0 Dependency on marketing
agencies is high, and
flexibility is limited.
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@ Tracks account and post
levels across 5 social
networks as well as
competitors' data across 7.

@ Eliminates limitations on
network backends, allowing
data for any past time.

@ Generates real-time reports
anywhere, anytime.
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DATA & CONTENT

Challenge

Uncertainty about
content strategy

0 Analyzing and presenting
content data statistics by
theme or keyword is a
challenging task.

O Lack insights into user
preferences and struggle to
determine content topics.

a A lack of in-depth insights
hinders effective social
media strategy.

) KAWO
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— Content strategy
ensured

@ Analyze top posts based on
themes and keywords to
know what content engages
the followers the most.

@ Recreate compelling social
media content using the
proven formula derived
from the content insights.

@ Refine content strategies for
5 social media platforms.
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BILINGUAL INTERFACE

y \
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Language barrier

a Bilingual report-making
takes double time.
O Global team doesn't

understand the Chinese
marketing environment.

a0 Overseas social media
materials can’t be directly
applied.

(,KAWO Luxury Goods

& Export real-time data in
Chinese and English.

@ Quickly translate Chinese
social media posts into
English with one click.

@ Provide translation for the
China team with inspiration
to reuse overseas posts.
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= The climate is mild and there is snow,

cocktails and restaurants nearby, cultural

Y ... There are many reasons to visit

Barcelona this winter! & We will tell you ten

of them. Are you ready to discover them?
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KAWO SERVICES THE FOLLOWING INDUSTRIES

Ready-to-wear Leather Goods

,KAWO Luxury Goods Industry Case Study 6



<, KAWO THE SOCIAL MEDIA MANAGEMENT PLATFORM FOR CHINA

KAWO is dedicated to assisting marketing teams to efficiently and seamlessly managing China’s
social media channels. It is an easy-to-use bilingual platform that connects to WeChat, Weibo,

Douyin, Kuaishou and Bilibili. Internal teams and agencies can jointly collaborate within KAWO
for data insights, competitor analysis as well as, content planning, editing, review, approval and

scheduling. w\ =
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Social media has become an integral part of any marketing strategy. Producing high-quality GY | |-

content through data-driven decisions is crucial. However, social media teams often find
themselves spending excessive time crunching data, generating reports, and managing
communication — both internally and externally. KAWO helps streamline workflows and
improve efficiency in gaining data insights, empowers marketing teams to allocate more time

and effort to creating content that produces the best return on investment (ROI).
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Highlights

Week 35
Mon 24 Aug - Sun 30 Aug

02

You achieved your KPI of 21 Articles!
Wed 26 Aug

You achieved your KPI of 1,395 Follo...
Wed 26 Aug

You achieved your KPI of 17M Impres...
Mon 24 Aug

Week 34 1’
Mon 17 Aug - Sun 23 Aug £

THE SOCIAL MEDIA MANAGEMENT PLATFORM FOR CHINA
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Learn more at KAWO.com or email marketing@kawo.com.
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Multi-Account Management

Manage all your social channels with a single
KAWO account. Gain an overview of your
account performance, competitor data ranking,
weekly reports, content status, and KPI
completion status in one simple dashboard.

Data Insights

Automatically generate reports and data
analysis of your social accounts, available
in spreadsheets and graphs with a one-
click download. Improve efficiency for
content insight and decision-making.

Competitor Analysis

Monitor and analyze the performance of
competitors’ accounts and individual content
with data visualization. Refine your social
strategy by benchmarking the results.

Collaboration

Add unlimited users to your KAWO account,
including vendors, internal and external
teams. All team members can be
simultaneously notified of changes to events
or content plans, streamlining the marketing
workflow.
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